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‘NEW HAMPSHIRE MADE’ CELEBRATES 10-YEARS

WITH IMPRESSIVE MILESTONES

Presentation to Governor and Executive Councilors Highlight Achievements

CONCORD, NH, MAY 16, 2007 – New Hampshire Made, the statewide organization that promotes New Hampshire-made products and services utilizing the “New Hampshire’s Own” brand identity program, is celebrating its’ 10th year with significant milestones. To highlight those achievements, representatives from NH Made presented Governor John Lynch and members of the Executive Council with testimonies about how this previously fledging organization has grown to become a significant contributor in raising the awareness, appreciation and demand for New Hampshire-made products and services statewide. 
“Our membership now exceeds 700 and we gain more every day as small business owners realize the powerful benefits of building a ‘brand’ for New Hampshire,” says Laurie Ferguson, executive director of New Hampshire Made for the past three years. “Several months ago we launched a completely new web site that became a highly-effective promotional tool for our members as well as an invaluable resource for consumers who wanted to locate New Hampshire’s unique products and services. We’ve also created formal partnerships with three other organizations that have become official standing committees within New Hampshire Made - the New Hampshire Farmers Market Association, the New Hampshire Farm to Restaurant Connection and the newly formed New Hampshire Winery Association.”
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Representatives from New Hampshire Made presented the Governor and Councilors with the latest copies of the organization’s two annual publications, one that is used as a business resource and one that is distributed free to consumers, as well as samples of maple syrup from the New Hampshire Maple Producer’s Association which now includes the “New Hampshire’s Own” logo on their syrup containers. 
“The use of the ‘New Hampshire’s Own’ logo is finally catching on,” says Ferguson. “Hundreds of New Hampshire Made members include it on their product packaging, web sites, business cards, restaurant menus, store shelves and more.The logo is something people now look for, ask for, and it’s helping to generate sales for our local businesses.” New Hampshire Made has experienced its own increase in sales at its two store locations on I-95 North and South in Hampton, NH. The New Hampshire Stores sell its members’ products exclusively and for the past three years they have exceeded all prior sales figures.  

Verification that New Hampshire Made is making a noticeable impact was evidenced this year when the organization won “Best Educational Booth” at the New Hampshire Farm & Forest Expo in February, the “Outstanding Retail Store” at the Boston Gift Show in March, and the “Advertising & Marketing Award” from the New Hampshire Travel Council in April. To celebrate its ten-year growth, New Hampshire Made is partnering with the Granite State Ambassadors who are also celebrating their 10th year, and hosting an event at Canterbury Shaker Village on October 19th.   

For more information about where to find New Hampshire products and services, or how a business can become a member of New Hampshire Made, visit www.nhmade.com. 
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