NEW HAMPSHIRE MAPLE PRODUCERS ASSOCIATION
ADDS “NEW HAMPSHIRE’S OWN” LOGO

TO ITS OFFICIAL PRODUCT LABELING
Andover, NH, March 2007 – There’s something different about New Hampshire maple syrup this year, and it can be found on the jugs of syrup bottled by the New Hampshire Maple Producers Association. The Association’s syrup container labels have been enhanced with the addition of a New Hampshire’s Own logo from New Hampshire Made, the statewide organization that promotes New Hampshire-made products and services by raising brand identity. The addition of the new logo reminds consumers that New Hampshire-made syrup is “a product of Yankee pride,” and is uniquely differentiated from syrup produced in other New England states and Canada.
News of the new labeling comes as the New Hampshire Maple Producers Association members prepare for their annual Open House Weekend on March 24 and 25. Over 70 participating sugarhouses throughout the state will open their doors to the public and share the aromatic process of boiling sap down into syrup, with lots of opportunity for tasting. Each sugarhouse offers its own schedule and activities, listed on www.nhmapleproducers.com, and the public is invited.
“The support and involvement of the New Hampshire Maple Producers Association in helping to build awareness for the ‘New Hampshire’s Own’ brand is a major step forward, and we consider them one of New Hampshire’s greatest cultural and economic assets,” says Laurie Ferguson, executive director of New Hampshire Made. “Their support will encourage all maple producers to work together in the successful branding of maple syrup and maple products, resulting in a greater public awareness of the inherent value of this traditional product.” Each year, the New Hampshire maple industry produces up to 90,000 gallons of maple syrup, according to the New Hampshire Maple Producers Association, pumping millions of dollars into the New Hampshire economy.
New Hampshire Made, the non-profit organization that developed the ‘New Hampshire’s Own’ program, was formed in 1995 when it became apparent that New Hampshire-made products and services needed a shared identity in order to successfully compete in the marketplace. Since then, more than 700 companies have joined forces to create the largest brand identity program in New Hampshire’s history. “By pooling the resources of our members and supporters from both the public and private sectors, we are able to tell consumers about the ingenuity, quality, value and personal pride that go into every product and service we represent. The result is that members of New Hampshire Made are able to create greater visibility and awareness for their businesses than most of them could have achieved individually.”

The uniqueness of the oval-shaped New Hampshire’s Own logo is that it can be customized to depict people working in different industries such as agriculture, specialty foods, handcrafts or hospitality. The New Hampshire’s Own, A Product of Yankee Pride tagline encircles whatever graphic a business chooses to use. 
In addition to managing the use of the New Hampshire’s Own logo, New Hampshire Made also maintains a web site at www.nhmade.com that enables both retail and wholesale shoppers to quickly and easily find hundreds of New Hampshire-made products and services statewide. The organization also publishes each year the official New Hampshire Products and Services Directory as a business-to-business resource and the consumer-oriented Guide to New Hampshire Products and Services distributed at interstate rest areas, information booths and tourist attractions statewide. It also manages two retail stores located at the I-95 North and I-95 South rest areas in Hampton, New Hampshire, which exclusively sell the products of its members. 

For more information about the New Hampshire Made organization or where to find New Hampshire-made products and services, visit http://www.nhmade.com/ or call 1-888-647-8674.
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